ICE CREAM MAN TRAVELS THE COUNTRY, EVENTUALLY THE WORLD,
GIVING AWAY FREE ICE CREAM.

Our growing team combines the minds, hearts, skills and resources of adventurous
individuals who refuse to adhere to the old business paradigm. We build win-win-win
relationships, funding this venture through advertising, promotions, branding
and merchandise. To date, Ice Cream Man has given away over 135,000 treats.
With the goal of giving away half a million ice creams,
we’ve still got a long way to go...



In the summer of 2004, Matt Allen was behind the wheel of a 1969 Chevrolet Step Van, roaming the streets
of Ashland, Oregon in search of adventure. Armed with a video camera and an endless supply of frozen
treats, he was determined to become not only the most famous ice cream man in Ashland, but the most
famous ice cream man in the world. As that summer came to a close, Allen’s mission of entertainment
evolved into a greater calling. He began giving away his ice cream for free, starting with an ice cream social
for the residents of Ashland and quickly moving to his hometown of Long Beach, California to expand the
simple idea of free ice cream into the phenomenon it is today.

Three years, two national tours, and over 135,000 free ice creams later, Ice Cream Man has come to repre-
sent the power of a dream. “This is about getting people to think about things a bit differently, proving that
you can do anything with your life,” says Allen, a veteran adventurer whose feats have included hiking from
Mexico to Canada and biking across the country to raise money for breast cancer groups. “l want to give
away ice cream. It’s that simple. | can’t be the only one who thinks this is a good idea. Why not bring all of
these like-minded people together to do great things?”

Bringing people together has indeed been at the core of Ice Cream Man’s organization. In the course of
three years, what was once a one-man job has become an international operation, dependent upon the de-
termination and coordination of over 100 volunteers and a constantly growing roster of sponsors, business
partners and crew members committed to the idea of free ice cream for all. With each year come new ideas
and new opportunities for growth, but the inspiration for Ice Cream Man remains the same: “Why wait to
fulfill your dreams?”



OUR VISION: The business world is navigating new waters. Due to the exponential growth of technol-
ogy and communication, an idea can capture the imagination of the whole world through a few keystrokes.
It is no longer necessary to have a big budget to produce compelling entertainment, nor is it possible to
follow traditional business models in such a dynamic marketplace. The opportunities available now could
be the best in history. Matt Allen and the Ice Cream Crew are proving that we can seize these opportunities
and bring happiness to others, all within a reasonable budget.

HOW IT WORKS: Funding for Ice Cream Man’s operations come from advertising, special events, mer-
chandise sales, and sponsorships. Our business philosophy is rooted in the desire to create win-win-win
situations. It is possible to create business opportunities in which five or six groups can reap the benefits of
a single transaction; in fact, the range of access Ice Cream Man wields would not be pos-sible with a more
conventional approach to marketing.

THE EXPERIENCE OF FREE ICE CREAM: Ice Cream Man’s greatest asset is its ability to forge a
lasting impression across an extremely broad range of consumers. Through extensive grassroots work, we
have built a unique foundation of trust and recognition. Since our appeal is based on an experience rather
than a product, the service and the access we provide are singular in nature. Our business partners know
that sponsorship of Ice Cream Man is sponsorship of imagination and positive action, and this kind of as-
sociation cannot be produced through any other marketing media we’ve known.

THE PRINCIPLE OF POSITIVE THINKING: At the core of Ice Cream Man is a desire to effect posi-
tive change through inspiration. While free ice cream is its own reward, it is also a symbol to all those who
wish to make their dreams come true. In everything we do, we seek to help like-minded individuals create
new paradigms for success and prove that with dedication any great idea can become a great reality. Busi-
nesses like this don’t exist. The only way to be part of the future we want to see is to create it ourselves.



ICE CREAM MAN ON THE ROAD
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2007 NORTH AMERICAN TOUR

TOTAL DISTANCE TRAVELED-14,741 MILES

Feb

March
March 9-18
April 19
April 27-29
May 11-13
May 20-21
May 26-27
June 7-10
June 12
June 14-17
June 21-22
June/July
July 2

July 6-8
July 13-15
July 18-21
August 4-5
August 18
Aug 24 - 25
August 29
Sept 1-2

Noise Pop

Langerado

South by Southwest
National High Five Day
Coachella

Lightning in a Bottle

Virgin Festival

Sasquatch Festival
Wakarusa Festival

St. Jude Children’s Hospital
Bonnaroo

Ice Screamers Convention
McCarren Park Pool Parties
Camp Brooklyn

Clean Air, Clear Stars
Pitchfork Music Festival
10,000 Lakes Festival
Lollapalooza

4th Annual Ice Cream Social
SCMX

Kaboom! Playground Build
Bumbershoot

San Francisco, CA
Broward County, FL
Austin, TX

Long Beach, CA
Indio, CA

Santa Barbara, CA
Vancouver, BC, Canada
The Gorge in George, WA
Lawrence, KN
Memphis, TN
Manchester, TN
Lancaster, PN
Brooklyn, NY
Brooklyn, NY
Pioneertown, CA
Chicago, IL

Detroit Lakes, MN
Chicago, IL
Ashland, OR

San Diego, CA

Los Angeles, CA
Seattle, WA

- Music Fest NW - Portland, OR
¢P$ti_n“' Limi Festival - Austin, Te;
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ICE CREAM MAN ON THE ROAD

2008 NORTH AMERICAN TOUR

Jan 2-9

Feb 26 - March 2
May 9

March 10
March 7-15
April 25

May 1

May 24-25
June 9

June 12-15
June 18

June 19 - June 30
July 1-15

July 10-12

July 11-13

July 24-27

Aug 1-3

Aug 22-24

Aug 23

Aug 30 - Sept 1
Sept 3

Sept 4-6

Sept 8

Sept 19-21
Sept 26-28
Halloween!
Dec 4-7

Jam 6 Cruise

Noise Pop Festival

Children’s Hospital of Orange County
Dell Children’s Center

South by Southwest

Anthem Party @ Coachella

Levi’s 5/01 Day

Sasquatch Festival

St. Jude Children’s Research Hospital
Bonnaroo

Children’s Hospital of Philadelphia
Pool Parties in McCarren Park
New England Tour

Canada Tour

Pitchfork Festival

Comic-Con

Lollapalooza

Outside Lands Festival

5th Annual Ashland Ice Cream Social
Bumbershoot

Doernbecher Children’s Hospital
Musicfest North West

Children’s Regional Medical Center
All Tomorrow’s Parties

Austin City Limits

Vegoose

Art Basel

The Caribbean
San Francisco, CA
Orange, CA
Austin, TX

Austin, TX

Palm Springs, CA
Santa Monica, CA
George, WA
Memphis, TN
Manchester, TN
Philadelphia, PA
New York, NY
New England
Montreal
Chicago, IL

San Diego, CA
Chicago, IL

San Francisco, CA
Ashland, OR
Seattle, WA
Portland, OR

Los Angeles, CA
Seattle, WA

New York, NY
Austin, TX

Las Vegas, NV
Miami, FL

This is a tentative plan of the major events for 2008. Dates on the tour route are
subject to change, and events will be added throughout the year.




SPONSORSHIPS, PROJECTS, AND EVENTS
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CURRENT SPONSORS

BLUE BUNNY: With almost a century of ice cream experience, Blue Bunny® is responsible for Bomb
Pops®, Big Mississippi Mud® ice cream sandwiches, Pink Panthers™, and almost every other treat you used
to buy from the local ice cream truck as a kid. They also make a variety of premium ice creams and original
concoctions at their headquarters in Le Mars, lowa, otherwise known as “Ice Cream Capital of the World.”
We’re proud to be working with them this year- with Blue Bunny on our side, our goal of 500,000 ice creams
has never looked closer!

JAKPRINTS: Jakprints has been on board since the moment of Ice Cream Man’s inception. One of the
ways we spread the word about Ice Cream Man is by giving away free stickers with every frozen treat. On the
back of the sticker is information about Ice Cream Man as well as Jakprints, plus a trackable discount code
that has generated almost $100,000 in revenue over three years of sponsorship. Jakprints also prints our cus-
tom ice cream boxes, business cards, vinyl vehicle stickers, and Off the Wookie (our magazine).

BRIAN JEREMY: Brian Jeremy is the architect of lceCreamMan.com, the virtual center of all things Ice
Cream Man. He met Matt while working as Director of Development of Go Farm, a design and development
agency in Pasadena, California. When Brian learned that we were in dire need of a more advanced web site, he
took the opportunity to become our web sponsor and a vital member of the Ice Cream Crew. Leading a team of
international web designers based in Hyper Island, Sweden, then completing the design of the site on his own
in California, Brian has done an amazing job and made an invaluable contribution to Ice Cream Man’s continu-

ing expansion.

SPECIAL PROJECTS

FREE YR RADIO: Free Yr Radio, presented by Yaris and Urban Outfitters, liked what we did with Yaris

Works in 2007, so they helped us outfit a brand new Bessita to travel out to South by Southwest in 2008. The
goal of Free Yr Radio is to raise awareness and funds for non-commercial radio. Through free shows, station-
sponsored sweepstakes, and a benefit CD featuring the bands who joined the effort, Free Yr Radio has raised
money and generated buzz for some of our country’s most deserving independent stations. This year, Free

Yr Radio has even bigger plans to help keep independent radio alive and kicking. Be sure to look for the new

Bessita rocking Free Yr Radio events and traveling the country throughout 2008.

LESPORTSAC: A few months before South by Southwest 2008, Paula from LeSportsac called Darin at
SXSW because she was interested in the idea of giving out free popsicles from push carts during the festival.
Darin, being the nice guy that he is, replied, “Uh... there’s a guy who already does that. You might want to
talk to him about it.” Naturally, the we were happy to coordinate a joint project because it would allow us to
give away even more ice cream. LeSportSac had just launched a new line of bags with two designs by Stella
McCartney, so we decided to wrap two carts with the McCartney designs and give away a few thousand fruit
pops at various parties and showcases throughout the week. Keep an eye out for more Ice Cream Man/LeS-

portsac projects in 2008, at home and abroad.

WHITE STRIPES/WARNER BROS: During South by Southwest 2007, we loaded up about a
dozen people in Bessie and went to Threadgill’s for some fine home cooking. Over dinner, Chloe, the White
Stripes’ publicist, brought up the possibility of working together to help promote their new album, Icky
Thump. This conversation led to Ice Cream Man debuting exclusive Icky Thump tracks from a high-end stereo
system mounted atop Bessie while giving away red and white ice cream treats in custom White Stripes boxes
designed by the band’s personal artist, Rob Jones. This campaign started at Coachella 2007 and lasted

through Bonnaroo 2007 in Tennessee.

TOYOTA/YARIS: We've worked with Toyota a few times to promote their Yaris subcompact vehicle.
First, we outfitted a liftback model with vinyl stickers and a custom cooler in the trunk that could hold 500
ice creams. As part of the YarisWorks Tour of 2006, Starr and Val drove our two Bessitas on six-week tours
through the east and west coast. The YarisWorks project focused on bringing people together in a dozen cit-
ies to participate in Do It Yourself projects like Button Making, Silk Screening T-shirts, and other workshops.
Most people participating in the workshops started off their days visiting Bessita for free ice cream!



SPONSORSHIPS, PROJECTS, AND EVENTS
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PAST SPONSORS

LEVI'S: While in Austin for South by Southwest 2007, we gave away a ton of ice cream at the
Levi’'s/Fader Fort Party. Sheri, who works with Levi’s, took a step outside, saw all of the happy
people with ice cream and said, “We should talk when you get back to LA.” Levi’s decided to
become our Main Sponsor for the rest of 2007. We’ve given away ice cream at multiple show-
rooms, Levi’s Stores, and Levi’s events, including 501 Day in Santa Monica, CA.

GUITAR CENTER: When Kyle at Guitar Center heard that Ice Cream Man was going to be
at Coachella 2005, he approached us to ask how Guitar Center could help. Thus began a two
year sponsorship that helped up get around the west coast in 2005 and all over the country in
2006. We would cover events like the Drum Off, Spin Off, and King of the Blues for reviews on
icecreamman.com then give away ice cream afterwards. We also made artist discount cards
available while backstage at music festivals and featured the Guitar Center logo on Bessie and
on every page of icecreamman.com.

JULIE'S ORGANIC ICE CREAM: While in Ashland, Oregon in 2004, Matt was the first
ice cream man to ever carry Julie’s Organic Ice Cream Bars. Since then, Julie’s Organic has
donated over 10,000 free ice creams to our cause, which have been given away at Coachella,
Sasquatch, and numerous other events and festivals.

MOCHI ICE CREAM: In July of 2005 Ice Cream Man contacted Warner Bros. about giv-
ing away ice cream at the Hollywood premier of Charlie and the Chocolate Factory. Their one
stipulation was a demand that Mochi Ice Cream jump onboard. We contacted Joel, who runs
things at Mikawaya, and he donated a freezer full of the Japanese rice confection stuffed with
ice cream. We’ve given away thousands of Mochi Ice Cream Balls ever since, and people are
always asking for them.

AMY'S ICE CREAM: We can’t think of a better ice cream company in the United States
then Amy’s Ice Cream in Austin, Texas. We featured them in our first issue of Off the Wookie,
and when we returned to Texas for Austin City Limits Festival in 2006, Amy’s Ice Cream do-
nated a dozen tubs of ice cream for us to scoop backstage. When we returned to ACL in 2007,
we continued to work with Amy’s and were able to put a spotlight on their delicious contribu-
tions during an interview with 101X, one of Austin’s largest radio stations.

LIBERTY GARAGE: Matt Peterson, who co-owns Liberty Garage with his wife Barrie,

came through in the nick of time to create our logo. It’s hard to imagine Ice Cream Man with-
out it. He’s retooled it a couple times, and at Liberty Garage you can find some of the coolest
kids’ clothes and gift items in styles similar to the one he created for the Ice Cream Man logo.



SPONSORSHIPS, PROJECTS, AND EVENTS

PARTNERS AND FRIENDS

SPIN MAGAZINE: Ice Cream Man has been featured in SPIN Magazine, and while in New
York City in the summer of 2007, we picked up SPIN folks and drove to a couple of advertising
agencies to hand out free ice cream and copies of the magazine. We also make copies of SPIN
available at the truck when working music festivals.

LOCALS GUIDE OF ASHLAND, OREGON: Every year, Matt and Bessie return to Ash-
PASSPORT 2 ::’md, Oreg_on for a big ice cream social. There, Ice Qream Man partners with the friendly staff of
= ocals Guide, who set everything up and help us bring on sponsors to cover the cost of the ice
cream. Locals Guide is a community based newspaper; they run local advertisements and inter-
views leading up to the social as well as a good deal of content after the event, which has become
an Ashland institution.

PIKCARD: While on the open seas with Jam Cruise 2008, crew member CraSH met the owner
gw of Pikcard, who mentioned he’d be willing to help us out by printing custom Ice Cream Man guitar
© pick cards. They look like credit cards and hold four pics. We recieved our stash of cards at South
By Southwest 2008 and handed them out to musicians all over Austin. Hopefully we’ll be able to
generate some business for Pikcard by helping to spread the word about them. Visit pikcard.com
and click on “lce Cream Man Special Offer” to get a great deal on your own custom designed
pikcard!

GUITAR PICKS FOR YOUR WALLET

PURE BUTTONS: Jakprints is our biggest supporter, and they work with Pure Buttons for
all their button needs. When Dameon at Jakprints put us in contact with Jeff at Pure Buttons,
Matt jokingly said, “Hey, we need some buttons for South by Southwest,” which was only a few
weeks away. Jeff replied, “If you need buttons before SXSW we can do it. It’s what we do. We're
able to produce 4,500 buttons an hour.” We took him up on his offer and split the space on the
buttons’ backing cards to to promote Pure Buttons. Visit purebuttons.com and use Promo Code
“lceCreamMan” to save 15% on all orders!

IN THE NAME OF BRINGING PEOPLE TOGETHER:

*

We gave away ice cream at a Kaboom! inner city playground build in Los Angeles.

Once or twice a year we give ice cream to kids at Wooten Center in support of their after school
program in Los Angeles.

* Working with Borough President Marty Markowitz, we gave away ice cream to kids in Brooklyn who
were going to summer camp for the first time.

* We have organized an ice cream social and fundraiser for St. Jude Children’s Hospital and and in
2008 we will visit over a dozen other children’s hospitals throughout the country, including St. Jude, as
part of our new ice cream outreach initiative.

* We’ve worked with Warner Bros. and Disney to give away ice cream at multiple movie premiers in
Los Angeles.

* We partnered up with Global Inheritance to give away green Mochi Ice Cream on Earth Day at The
Lab in Costa Mesa, CA.

* We’ve given away thousands of ice creams at art shows all over the US.

We arranged to have a guitar signed by artists at Vegoose 2005 and auctioned it off to raise over
$5000 for New Orleans musicians via the Tipitinas Foundation.

*

*
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| HAND OUT
FREE ICE CREAM
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MATT ALLEN’S

HAPPY JOURNEY ACROSS AMERICA;
NOW INCLUDING LINDSAY LOHAN & ELVIS COSTELLO
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Matt Allen’s free flavors are guaranteed to satisfy
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From Appalachia to E.A., Matt Allen
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WE ALL SCREAM FOR ICE CREAM
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ICE CREAM MAN

5 S A O O RS AP TR
IGE CREAM MAN AATT ALLEN CREATED WWW JCECREAMMAN.COM TO DOCUMENT HIS ADVENTURES IN HIS ICE CREAM TRUCK,

BESSIE. HE SAT DOWN WITH ANTHEMTO DISCUSS THE BIG PLANS THAT BEGAN WITH A SIMPLE SUMMER J0B.
R T B R Y TS S5

ON BEGINMINGS

| wras living in Ashland, Oregon whern
this wihahe incarmdation of [lee Cream Man]
started. | was up thare trying to get a
truck, and | was going against a guy who
had been doing the ice cream thers for
fifteen or twanly years. | went back six or
eight monthes later and found out that the
guy wasn't even really running his truck
arymoane, 50 he helped me find another
truck, | bought that truck, then | contacted
the guy who had icecrésamman, com and
e wasn't using it. [Ha was a] nice guy,
anded up selling it to me for lss than he
paid for it. S0 the whole plan was just to
arive arcund Ashiand and sell ioe cream

At the end of the [summer] season

| figuired the best way was to end It with
a bang instead of tapering ouwl with just

a few products, 5o we—I use | and wa
interchangeably, because | can't say

°I' becauss | gat 80 much help from
people—had a big ice cream soclal It
was a huge success, hundreds of peopls
showed up, Mews crews and everything,
and | gave everything away. Just an end
of the surmmer blowaout, thanks for the
good times. From that moment it was il
“On, | gatta Sgure oult & way to give this
all away for free,”

OM THE POWER OF COMMUNITY
We launched the webaite, icacream-
maEn.coim wilth the Coachalla raviaw.,
When you have a festival Bke Coachalla
with 100 bands, you open up the papar
the néxt day and you have four or fiva
pictures and two or thres paragraphs.
Wva had 1000 pictures and forty or fifty
reviews. i somaething that | don't think

41 onihem

has really been done belone. Nobody's
done somathing to that scake.

1 go to s0 many shows, and every time |
sea a photographer | flag thern down and
ask them who they're shooting for. It's
kind of interesting how many people say
“Wau know, 1'm just shooting for mryself.”
Prmographers view [Ihe website] as an
outhet, somewhans for them fo show thair
photos whena they're going 1o get seen.

H you have bobsmithucom and you're &
phatographar, how much traffic ane you
going 1o gat thare'’y But when you have
icecreamman.com where everyday there's
something new, it's a good opportunity
and it's worked really well so far.

W allow anyone that has basic skills
and lot of ambition 1o be a pan of this
project. The whole project is basically
run by a lot of pecple around the world
helping out. There's just not much mondy
giving dway ice cream, | have paople in
England, Franca, you know, pecple 1o
help ihe wabsite, people to do whataver
thay can. There's a guy in Gammany that
helpa with scripting issues,

OM THE FUTURE

The basic idea is to got workd tamous,
have the audience, and get sponsors to
cover the costs of driving amound and
giving away ica cream. | just want 1o try
a8 much as possible becauss you don't
know what's going to work, what's going
to be that big break. imagine if or when

| gat on Letterman. Instantly you have
an audience of 3 or 5 milion peophs and
thet's the ane thing [that launches you)
O MTV or whabewer it is.

t's a five to seven year project. This

is yoar numbar three, which always
seams to be a blossoming point for armall
bBusinesses, B Seams o this time in
business is when things start taking off,
o v dondg all the footwork, you've got
wour basa, you have all your comacts, 8o
when someathing happens you know who
o tum to fo get somaething dona,

You can't really make a living selling
Icw cream these days. You're buying
sarmathing for a quarter and selling it

fior fifty or seventy-five cants, and you

ana paying for gas and ingurance, | would
love to have one of these companies

that make ice cream sponsor me. Do

you know how much a new product
rol-out |57 $8 million. I'd love to tall

them = Just give me 1% of your marketing
budget.” $80,000 dollars is nothing to
tham, but it would be huge for us. And
with that 80,000, | could probably gat
tham mone good press than they can with
thi S8 million

| hiad a realization that | don't care
anough about money o make milions
of dolars and than ghvs millions of
dollars away. 5o | do somathing like this,
where hopelully | can find a way—say,

in Adrica—driving around giving away
thousands of kce creamas to kids who
Wy REver Sod an ice cream truck again
or even know what an lce cream truck is.
Waah, they need food, waler, but | can't do
that. | can't make a million dollars to give
tham all that, but that one moment whian
thary gt thart frese ice cream s & momiant
thart thery might not ever forget. and 1o be
that person responsible for that moment,

tha potential of that idea was too big to
pass up. Somathing as simple as an ica
créarm can make someons 50 happy.

ON HIS REASONS

My goal s to be the happiest person

I e workd. I'vé walked from Mexico to
Canada. | rode my bike from Long Beach
to Maina, ralsed a bunch of mansy for
breast cancer, After doing some of these
othar wantunes, | realized “Whoa, | can

do anything.” Ten yeans ago if you had
said "¥ou're going to walk from Mexico

to Canada,® it just wouldn't have crossed
my mind, it wasn't a chikihood dream or
anything. But when you finish i, you think,
“l just walked 3,000 miles, and it was
fun.” People think all of thesa things are a
big deal, but really it's just a bunch of little
steps. Once you ane wiling to take that
rigk, to lose everything in a sense, you sat
yoursslf fres and you can focus on just
baing happy. | can't think of a better job
in the world than franeling around ghving
away free oe cream. Nobody is going 1o
give you that job, The only way you are
guing to have it ks if you make it happen.
So why nat find a way to make it happan

I tedl Kicka, “Having an ice cream truck
probably sn't your draam, but | will
guarantes you that no one ks going

o walk up and give you an ice craam
truck.” You've got to find a way to make
it happen. Everyone has a differant
situation, but that still doesn't change the
fact that you have to make it happen. e

B TRTIL 5T




ROLLING STONE—JUNE 19, 2007

Newsletters | Subscribe to Magazine | Eshop | Partners | [g Get RS Mobile | 5]

ARTISTS NEWS Qoo REVIEWS PHOTOS WIDEOS — POLITICS
Maln | Rock & Roll Dally | Breaking Artlsts | Matlonal Affalrs | The Travers Take | The Caprl Lounge

AL | e

ROCK&ROLL DAILY
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Latest MNext

Until Next Year, Bonnaroo: Farewell
to the Fans

B/159/07, 6:54 pm EST Comments
Lt. Danm | 6/22/2007, 6:42 pm EST

Regina Rocks and thank God for the Ice Cream
man! I think I saw him at Vegoose as well...

Jeff | 6/20/2007, 9:41 pm EST
Yay Regina Spektor! Give that lady some free

ice cream, won't ya?

Dan Howard | &/20/2007, 4:27 pm EST

Wl om| 4| k| PLANING 00:40/02.04 | i) Ice Cream Man and everyone else_ love to see
The Hold Steady. Regina Spektor is awesome as
well.

We salute you, citizens of the ‘Roo. To wrap-up
our Bonnaroo 2007 coverage, we offer this Rock
Daily montage of fan antics, featuring special
appearances by the Ice Cream Man, Regina
Spektor, hippie hula-hoopers, and assorted other
good-natured freaky people.

B Rolling Stone
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Summer: Who Is the Ice Cream Man?
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ROCKEROLL DAILY |

Your non-stop music new:

G Latest Nexto TOPICS

Advance Music [25)

Arnerican Idal (3)
8/7/06, 9:43 am EST Best & Waoarst Lists [22)
VIDEO BLOG, Lollapalooza Day 3 - Free  Bob Dylan (11)
Ice Cream! Bruce Springsteen (1]
Chart Roundup (11)
Daily Mews: In Brief (55)
Dark Side of the Maonrnan (7]
Festivals (8)
Gear (2]
General [(343)
In the Mail Taday (1]
Keith Richards (4]
Killers (2]
List of the Day (31)
Live Shows (43)
Lollapalooza (12)
MTY Wideo Awards (19)
Pete Doherty Watch (15)

mysterious figure has been seen in the
backstage areas at Bonnaroo, Coachella and
Lollapalooza this summer. He looks like he's in a
Saddle Creek Records band, but he's called the
Ice Cream Man. He has no stated purpose: He
just pulls his ice cream truck up gives away free
popsicles to roadies, hangers-on and pecople like
Mike Skinner and Jack White.
But who is this Ice Cream Man? What's his
angle? Why is he only giving his treats only to
rock stars, and not paying show-goers? And why
is he insisting that we try that cardboard-like
organic ice cream bar, and not that Kraft
Drumstick that we really want? We decided to
crack this thing wide open, so we got him on the
phone.

The Ice Cream Man’s name is Matt Allen and he’s
from Long Beach, California. Before he found his
calling, he did things like walk from Mexico to
Canada and worked in record stores. He owns
his ice cream truck, and asks various dessert
companies to donate treats, then travels around
from event to event, passing out ice cream and,
if he's lucky, breaking even. Eventually he wants
to take his project worldwide and give out ice
cream in the streets of small towns the world
over, but in the meantime he’ll stick with this
whole rock thing. "The rock and roll side of what
I do was never part of the plan,” he says. "It
just kind of happened because of access — it
was like, ‘Hey, All Tomorrow’s Parties is in my
home town, and I can get as many backstage
passes as [ want, I can get all my friends in and
if we work it right, we can get it all for free.”
You go, Ice Cream Man.

When it comes to the backstage scene, here’s the
most beloved act of the festival: the ice cream man
and his two cute, blond assistants, whao have been Pick of the Day [47)
passing out thousands of free ice cream bars to rock Radichead (2)
stars and their friends, (&h yes, the perks of fame.) It Falling Stones (3)
only took a little bit of coaxing to get him to reveal
wihich bars go with which rockers,

Speed Reviews [3)
Staff Debate (1)

-- Elizabeth Goodmah  The who (2)
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Our Town

[snip] Can Reaganauts fight terrorism? indiana University Law professor
Gerard Magliocca thinks not: *Not only s the conservative era nearing the
end of its natural lifespan, but the events of September 11 have undermined  Responding to the crisis of terrorism, however, is a quintessential govern-
ment function."—Harold Henderson | hhendersongichicagoreader.com

the message that brought President Reagan and his heirs to office. In his

First Inaugural, Reagan famously explained that ‘in this present crisis, gov-
ernment is not the solution to our problems. Government is the problem.

Lifestyles

Giving It Away
and Making
it Pay

How Matt Allen gets Levi’s
and the White Stripes to
buy you ice cream.

By Austin Powell

Ivis Costello likes vanilla ice

cream bars dipped in dark

chocolate with almonds. Ben
Gibbard of Death Cab for Cutie
has a taste for Bomb Pops. Kanye
West, Sufjan Stevens, the Arcade
Fire, and the Dears all favor Julie's
Organic ice cream. And Matt Allen
has served them all.

Ovwer the last three years, Allen
has trekked more than 35,000
miles in a 1969 Chevy Step Van
to hand out free ice cream at the
country’s largest music festivals.
He estimates that he's given away
nearly 100,000 frozen treats to
date. It's not enough for people to
think of him as an ice cream man;
Allen wants everyone to know him
as the ice cream man.

“The term has over 50 years of
goodwill attached to it, yet there's
no face, no image, no brand, no
company, no logo. There's nothing,”
he says. “My idea was that I could

Last summer Allen hit three of
Chicago's biggest outdoor festi-
vals: Pitchfork, Intonation, and
Lollapalooza, where he got a plug
from Jack White in front of 40,000
people during the Raconteurs’ set.
This weekend he's returning to
Pitchfork, where he'll be dishing
out sweets all three days.

Allen, who won't reveal his age,
grew up in Long Beach, California,
and attended Fort Lewis College
in Durango, Colorado, where he
studied accounting and finance. It
was there, during his last summer
break, that he launched his first
ice cream operation: a three-wheel
bike, a cooler, and a boom box. An
avid adventurer who'd once spent
a month traveling cross-country to

from Georgia to Maine and the
Pacific Crest Trail from Mexico to
Canada. In 2001 he biked to Maine
from his home in Long Beach to
raise money for cancer research.
On every trip he hit every chocolate
and candy factory he could find.

“People grow up and think they
have to give up the things that
made them happy when they were
younger,” Allen says. “That makes
absolutely no sense to me.”

In 2002 Allen took a job at a
chocolate factory in Ashland,
Oregon. He says Willy Wonka had
always been an influence, and
working at the factory was the full
fillment of a lifelong dream. But k
left six months later when a new
general manager was brought in,
then spent the next few months ir

§

-

Less than a year later, after re-
turning from a backpacking trip to
Hawaii, Allen heard from a man
in Ashland who was looking for
someone to take over the ice cream
route he'd worked for nearly 20
years. Allen made his way back to
Oregon, bought an ice cream truck
for $1,200, christened it Bessie, and
took over the route under the name
Ice Cream Man. He struggled to
turn a profit, and at the end of his
first full season he decided to throw
an ice cream social at a city park,
giving away the rest of his inven-
tory. “There was a line the length
of a football field, all ages, waiting
for free ice cream, and everyone
was just so happy,” he says. The
event was an epiphany. “If I'm not
going to make any money selling ice
cream,” Allen says he realized, “why
not find a way to give it away?"

He stumbled on the solution while
working as a vendor at the 2004 All
Tomorrow’s Parties festival in Long
Beach. “I drove back home the sec-
ond [ heard the Flaming Lips and
Lou Reed were going to be there,”
he says. "I just had to be a part of it.”

That was the last time Allen charged

Web site, icecreamman.com, where
he and a crew of volunteers would
post reviews and photos of shows
Allen had worked. Sponsors started
signing on. Today Ice Cream Man
has steady relationships with Levi's
and Guitar Center, online services
like GameFly and Rhapsody,

and ice cream brands like Julie's
Organic and Mochi. Toyota gave
him a Yaris hatchback tricked

out as a “Bessita” and Warner
Brothers recently used him to
promote the new White Stripes
album, fcky Thump. The record
blared from Bessie's speakers while
Allen handed out desserts in boxes
custom designed by Rob Jones, a
graphic artist who's worked with
the White Stripes for years.

Allen says he's never wanted more
than to break even, but even that's
no picnic. “These sponsorships
barely cover my costs, and it's for a
very short period of time. I'm liv-
ing in my mom’s house right now. 1
sold my4969 Chrysler Newport, I've
sold nearly everything I've owned.”
During the winter he supplements
his income with odd jobs in Long
Beach, like putting up and taking
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“REVENGE FOR ME WOULD BE TO LIVE HAPPILY!"
PLUS: ICE CREAM MAN FULFILLS YOUR URGES!

PLUS: ICE CREAM MAN
FULFILLS YOUR URGES!

ICE CREAM MAN: HAPPIEST PERSON IN WORLD

[ee Cream Man has a real name but prefers to be known
wnly as Iee Cream Man, the living incarnation of the
smiling mascot painted on the side of his ice cream truck
Bessie. He travels the nation giving away free ice cream
w0 everyone who wanis it. He was backstage ar Arthur
Fest this weekend dispensing organic ice cream bars to
people in Earth and Sunn O))).

Was anyone an ice cream hog at Arthur Fest?
Oh, man, Olivia Tremor Control loves ice
cream. The drummer had four ice creams
within an hour.

Is that medically advisable?

I used to not have limits for what [ gave to
people, and then one kid had abour eight in
2n hour, and from that day on, I knew whar
limits are for. But with something like Arthur
Fest, where you don't know whar they might
have in their body--1 don't wanna be the guy
that doesn’t fulfill an urge thar could make
them feel especially happy.

Do you yourself still eat ice cream or have
you grown to dislike it?

Oh yeah, I'm addicted--to sugar, to caffeine,
w ice cream. Yesterday I had four ice cream
wears: a frozen banana, a Pink Panther, a
creamsicle for breakfast, and a Julie’s Organic
Chocolate with Chocolate bar.

Was that the healthiest thing you ate that
day?

No—-thank god for late-night taco stands.
Does ing you eat come off a truck?
Kind of-it’s a kind of vagabond lifestyle. I gotta sup-
port the people working on the trucks!

Did you have any other plans before becoming an

ice cream man?

My main plan is just to be happy—it may sound basic
but I don't think that many people are as happy as
they could be. I wanna be the happiest person in the
world, and I think I might be! T think I'm getting
there, and then I'm driving around giving people
free ice cream and making them happy. When I

was in college, I had a vision thar I wanted to be
an ice cream man. I got fired from a thrift store for
shopping too much off the dlock: “Look, you're just
around here too much!” So then it hit me: [ wanna
be an ice cream man!

Do you find it difficult to be a good person in a

world that’s so base and corrupe?
The one thing I learned 'is that people either get
it or they don't—-it's amazing how much you can
learn about someone in two or three seconds. If
they frown, you know there’s no point in going
into the spiel--you can't convince someone to be
happy. Maybe you can help them a lictle
with free ice cream.
You are a very philosophical and inspir-
ing ice cream man.
I wanna be inspiring! [ wanna rtell kids
they can do anything they want--imagine
if every person truly believed they could do
anything they wanted, the world would be
so much different. People would just like
be walking around happy. [ once walked
from Mexico to Canada, and that was kind
of an inspiring thing--I realized everything
I've wanted to do in my life, I've been able
to do. How-why-what-when-how-I'm-
able-to-afford-it 1 don't know. But I've
been able to do it. And now it’s a time in
my life that I got enough experience and
knowledge and connections to do some-
thing huge. And ice cream was the biggest
thing I could think of--give away a million
ice creams!

ICE CREAM MAN IS WORKING ON RAIS-

ING FUNDS FOR A TRIP TO THE HOUSTON
ASTRODOME TO GIVE FREE ICE CREAM TO THE
KATRINA SURVIVORS. FOR DETAILS ON HOW TO
HELP, CONTACT HIM THROUGH HIS WEBSITE:
WWW.ICECREAMMAN.COM. ICE CREAM MAN
PHOTOS AND REVIEWS OF ARTHUR FEST ARE UP
ON HIS SITE NOW.




MUSIC FEATURE

La Dolce Vita

Matt Allen brings free sweet treats to Bonnaroo

By Austin Powell

he off -whirte ice cream track

in the center of the backstage area

ar the Bonraros Music snd Ares

Festival appears to be a mirage,
some soet of chemucal or hear-induced halluci-
natsan that dasces with theughts of fnse bara
and Popaacles, Mudticolored Christmas lighes
are strewn across its hood, while a Cookie
Monster pifiata hangs from the passenger side
marror. The license plare cover reads, “Make
every day an ice cream day!”

Such is the motro of Marr Allen, who
pracoically bounces as he helps 2 handfal
of the woeld's finesr musiclans achieve a
similar sugar high. Elvis Costello and Alec
Ounsworth of Clap Your Hands Say Yeah
both reach for vanills ice cream bars with 2
crisp layer of chocolate and almonds. The
Sereots’ Mike Skinner gets an ice cream sand-
Thurston Moore request vanious flavors of
Julie’s organic bars.

Berter known as the lce Cream Man,
Allen has spent the past three years touring
America in his 1969 Chevy P10 Seep Van,
“Bessie.” dishing cur free frozen rreaes 2 vasi

ous mussic festivals,

[l b ‘o’ soll” savs Allen
wheo has given away neardy 90,000 desserts to
date. “This is about getting people to think
abeot tl-p abese (llﬁnm'}r. provang ehar you
<an da mﬂ’-rs with your life. | weant o e
away free ice cream. If's that simple. Great
minds understand conceptisally what we're
trying o do. Why not bring all of these like-
minded people together to do great things?™

The aperation started with only a three-
wheel bike, a cooler and a boom box, which
Allen used o blare 2 raped version of his radio
show “Jazz Band Classics” while zx(r{».hx:g
college i Colorado. Following graduarion,
[ Spenl some [Ime | 4 chaocolste ihtucy m
Ashlind, Ore., befoee purchasing Bessle for
$1.200. Adfrer seruggling to carn a decent Eving
= a real i oream man meaking the rounds @

-

The lco (Cream) Man Cometh Mtz Allen with Ehes Costako

rown, Allen decided he mighe & well figure
ot a way to give the i cream away for free,
Spossorships from comparies like Gustar
Center, Lewi's, Rhapsody, Jakprints and Mochi
e Cream enable Allen to travel the coun-
try, sharing his chocolate-coated vision with
everyone he encounters. He's also assembled a
natioewide crew of writers, photographers and
like-mnded individuals ro help sling crean 2«
the festivals and run the website, icecreamman.
com, which posts reviews and photes from
each excarsion. Last year ar Bonmaroo, along
with handimg our 2500 reaes, his crew—
three photographers, two writers and theee
llr{fwr\-——ht\l over 7,000 &wl‘.ll shots and

b ,,'

Sundae Morning Alen with Jim James of My Marming Jacket

NASHWVILLESCENE. COM

“He mastermineds snsations that benefie
everyome,” says Pat Kauchick, a 51-year-old
photograpber who flew in from Arizona Lt
summer to hep shoot the festival.

Now, inscead of jazz band classics, Allen

" is spinning The White Stripes, who perform

Sunday night on the Which Sage, from
“Bessira,” the Yaris haechback thar Toyora
custony-bulle for his operation last year.
{(He seill uses Bessie musch of the time, since
Bessiza cnly hokds sbout 900 ice ereams.) The
lee Creamn Man recently collshorated with
Wamer Bros. to help promote the duo’s new
record Ioky V”amrp by PrOVCWIng songs a8 he
handed out treats designed by the Strpe’
graphic artist Rob Thonas at the Coachella
Music Fessival in Indio, Calif

“We think of every way we can to integraze
our sponsors to make it worth their while
because there’s so many different chimgs chat
they can be 2 parr of,” Allen says en route
Karsas for the W alanse Festival. "We really
have o offer something tha's going 1o be
direcred 1o 3 target audience char's unigque.”

This year sdone, Allen has lopped mare
ehan 3,000 miles, spanning from Austin, sice
of the SXSW Music and Media Conference,
to Vancouver, British Cobambia, his first
imternational vemture, for the Virgin Festival
“The moee 1 do, the more I have fith in the
process,” Allen says. “You just have m relax
and hope that everything works out. It's start-
ing to become second narure.”

Thar doesnt mean thar things are becom-
ing easier, though. Allen seill spends mose
nighes lying atop his freezers in Wal-Mart
parking loes withowr air conditioning, whale

BOOKS THEATER

FILM

neardy every part of Bessse has boen replaced
or rebwilt i the last year, “There's 2 buge per-
sonal sacnifice involved. bue that’s part of the
reason why it hasn't been done before.” Allen
says. “We're not making any money off of this.
1 kive with my parens. I've sold nearly every-
thing | own to keep this thing going, [ wake
up in the moming, though, and all I want
o do is work, because [ kenow this s whar [
should be deéng. I'm constandy reminded of
how something s simple as free ice cresm can
ke Ptufb: & |urr"y'

On Tnnhy, Besdde arrved 2t St Jude
Children’s Hospeeal in Memphss, where Allen
hosted an e cream social, giving away over
S00 sweees donated by ke Cream Man, an
unaffiliated Memphis company with over 20
years in the communisy. “Tt’s about bringing a
smile to the kids' faces,” Allen says, but it's also
similar to the way we do festivals because we
want 1o reward everybody inwolved behind the
scenes that i helping make a difference.”

Fﬂlnwing his weekend 12 Bonmaroo,
where he hopes to carch sees by Manu Chao,
Wiko, the Flaming Lips (whom he once
Joimed on stage 3 3 dancing sen extra) and,
of course, the White Stripes, Allen will head
north for the Tce Screamsers Convention in

2. Then he's off to Chicago for the
Piechfock Music Festival and
but there's no telling where the road will ulti-
marely lead.

“You can only plan so much,” Allen says. “Life
of a few festivals, [ have no idea whar's going o
happen. Thar's whar keeps it mm%:hhn‘ =
[ have a Rl freezer, 1T be sarisfied”

JUNE 14, 2007
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The ice cream man cometh: Brooklynites welcome a

free treat

BY JULIANA BUMIM
far The Broakiyn Papear

The famed *Ice Cream Man” finally did Brooklyn last week — and
everyone from our famously dieting Borough President to steamed
kids to coiffed hipsters lowved him.

Matt Allen, along with his 1969 Chevrolet ice cream truck "Bessie,”
was spotted dishing out Pink Panthers, Good Humor Bars and
Drumsticks to passers-by all over the borough. He snapped photos
with Marty Markowitz at the Beep’s *Camp Brooklyn® camper
send-off an July 2, doled Meapolitans to sweaty concertgoers at
McCarren Park pool and set up shop in front of the Superhero
Supply Company in Park Slope.

Allen claims to have a pretty mean sweat tooth. Not a bad thing for
a thirtysomething gquy whao spent the last three years driving
around the country giving away ice cream. His goal is to hand out
a total of 500,000 frozen treats. Currently, Allen claims to be
hovering somewhere around 90,000,

"The bigger picture is to inspire and maotivate young people to get
out and do stuff,” Allen told The Brooklyn Paper, while slinging ice
cream at Fifth Avenue and Fifth Street last week in Park Slope.
"I'm leading by example. I'm showing that yvou can do things that
are non-traditional and fulfill yvour dreams."

Allen is able to pull off his venture through major sponsorship. A
big Levi's sticker is prominently displayed an the side of his truck
and The White Stripes created a cardboard ice cream holder with a
picture of their latest album.

With such backing in place, Allen set out to put a face to the term
"Ice Cream Man.”

"He never had a face attached to him,” Allen said. "I decided to
make myself that quy. If we can do that then hopefully through
branding, merchandising and marketing, we can make a buclk.”

Mot surprisingly, Brooklynies were skeptical of
the freebie. "The first thing everyone asks is,
'‘OK, why is it free?” said Allen. "It's like,
“What's the catch?®

£2007 THE BROOKLYM PAPER

Juliana Bunin

Matt Allen has been traveling the
country in his ice cream truck and
giving out free treats.
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Lollapalooza Music Festival Opens in Chicago
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Chicago — Forthe third year
Lallapooza has descended on
CHIEEI;IEI. I you're into the
music, you're in for a treat. If not,
you just might have to deal with
some exira crowds and traffic.
A Sterling repors from Grant
Fark whera the party has
already staned.
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MATT ALLEN
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Matt Allen, The Ice Cream Man

Who doesn't lave the ice cream man? Nat
many pecple. Which is why Matt Allen is pretty
popular, since he is, after all, THE lce Cream
Man. Allen drives around the country handing
out free frozen treats - so far his travels have
taken Rim (and his 69 Chevy ice cream track
affectionately named Bessie) from St Jude
Children's Hospital to Bonnarco 1o McCarren
Parx Pool (where he'll be this Sunday).
Recently, we asked him what life on the good
ship ice cream truck is like...

Phote by Noah Kalina.

You've slung a lot of ice cream around New

York, any good stories for us?

Last summer | had planned on spending a

week or two in NY'C and ended up spending a

month. Actually, the best day of my life was in Mew York last year. It was the day of the first Pool Party at
MeCarren Pool. We set a record for most free lce creams we've given away on one day (over 2000) and rocked
out to Les Savy Fav, Beans, Holy Fuck, Dragons of Zynth, and Proton Proten. We couldn't have asked for a
better day and as we were wrapping things up the guys in Holy Fuck told me they were planning onhitling a
Broken Soclal SceneMetric show in Manhattan and asked if | wanted to come along.

| had been keeping tabs on shows geing on arcund town and hadn't heard anything about this one. It turns out it
was a private party for an intermational contest for Miller Brewing. There wene less than a hundred people there
and they weara flawn in from all over the world for the show. Broken Social Scene started off with a ten minute
funk jam and midset | hollered out a request for “It's All Gonna Break,” my favorite BSS song. Kevin Drew, the
frant man, thought about it for a sec then said. “well, we're not really following a setlist” then they rocked an
extended version It After the show a representative for Miller walked arcund the audience and informed us “you
should head upstairs, DJ Premier is spinning” WOW.... | couldn't believe it. Once up there | found | was the only
one on the dance floor for a few songs. Eventually some friends and | ran downstairs and convinced a kot of the
folks there to head up for a dance party. We danced til three or four in the morning. It was a bit weird the next
day looking back on everything and realizing that was the best day of my life.

Is there a favorite frozen treat amongst your patrons?

That's a tough call. I'd say the mast popular is usually the standard Vanilla lce Cream Sandwich. Sometimes
certain items just take off. Yesterday we were at William Maorris in Manhattan and five of the first six treats |
dighed out were Teenage Mutant Ninja Turtles. | had 48 sancdwiches on board but only 12 turties so | was a bit
nervous. It all worked cut in the end though and | even stashed a Strawberry Fruit bar for myself, which ended up
biing my lunch.

We've given away over 90,000 free ice creams on our way to half a million. The more ice cream | eat the more |
like: the simple ones and the fruit bars, Some pecple don't think they like the “frult” barg much but once they have
a cantaloupe, pistachio, watermelon or some of the other exotic flavors we've been Known to carry (cucumber w/
lime, tamarindo w! chile) they get hocked and then those flavors start flying off the truck.

How much ice cream do you consume a day?

I try to only consume ice cream on days that I'm giving it away. I'd say on average it's a piece or two when we're
slingin’. When we have a good selection of fruit bars on beard, like Fruitiki ones, Il eat a few more. | think | set a
miew personal best while driving Bessie through Yellowstone Naticnal Park a few waeks ago. | was fiming some
bits for an upcoming mction graphics plece we're doing and ended up eating 7 ar 8 diffierent treats over the
course of a few hours. | topped it all off with a Pink Panther... yum.

What sort of events will you be at while you're in town?

I know we're going to be at two or three of the Pool Parties while we're around. They're some of my favorite
events we do all summer 5o 1've been looking forward to them for a while. Especially since a lot of bands | really
like are playing; Superchunk, llinots, Man Man, and Cctopus Project to name a few.
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MATT ALLEN
HELPS
Cushcamssrg
decide what
they want in
the final days
af summer.

SubmiEied photo

He is the Ice C

Purveyor of chilly sweets
caps the season with ice
cream party

By Emdily Morris
Tidings Cormepondant

When Matt Allen drives thpough
LWL, Screarning young girls follow,

He is the Ice Cream Man, but his
ambitions extend far beyond his truck.
An Ashland resident, Allen i= in the
beginning stages of a business plan to
create an entertainment business of
SOCE.

Customers may notice the sign on
the side of the truck Informing cus-
tomers that they are being recorded.
Allen drives around town to a familiar
tune flming himself and the day's
comical business transactions.
Bothing is being done yet, but the plan
is to create daily half-hour streaming
videos for viewers to watch on the
Internet.

“It is about entertainment.”

Mlarr Accew | ioe cresm TEAn

Allem is confident he will be able to
creatie @ oval following that will regu-
larly tune in for amusement: cventoal-
Iy he hopes to have o live and interac-
tive setup that will allow viewers o
request house calls,

The possibilities are endless, Allen
said. Omee it taloes off, he likes the idea
of viewers wvoting on where the ice
cream man showld go next. Allen is
thinking Australia might be fun.

“I dom't want to focus on selling ice
cream, it is about entertainment,” he
safd.

Kids do have inherent entertain-
meni quality for example, Bill
Cosbiy's show, Kids Say the Darndest
Things.

“B0 many people as they get older
just love the beauty of being a kid,”
Allem said,

Allen figures the belng the Ice
Cream Man is another way to preserye
that quality in himself. He has alveady
fulfilled his deeamn of visiting all the
major chocolate factories in America,
walking the Pacific Crest and
Appalachian trails, and along the way

ream Man

he estimates he threw the world's high-
ext altitude dance party

“We have all these crazy ideas that
we think we can't do because we are
older, but in fact that s the best time to
do it because you can make it happen,”
Allen said. "There 15 & bumper sticker
I really like, Be the Reason You hMoved
Hire — that sums it up for me,”

People natonwide will have to asso-
clate the phrase lce Cream Man with
Allen before he can frademark the
namiy; in the meantime his logo is all
that axlsts on thi ajte,
beeEr A T AT. COTTL.

Like most kids, his seagon ends with
surmmer, and he will do some traveling
and other work before his truck
epnges with warmer weather; which
leaves somme frozen stock and candy he
hias nod sold

Az a thank vou to customers and the
community he is throwing a party
Saturday in Garfleld Park from 2 pm.
to d pm. Everyone is invited to come
have firee ice cream, take a swing at the
pinata and remember the fun of chas-
ing the ice cream truck.
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Free ice cream awalts Ashlanders

Passport 2 teams
with local businesses
to bring ice cream to
Garfield Park

By Mark A. Curci
Tidings Comespondent

of Ashland free ice cream and op-
portunities for what they refer to
a8 “creative networking.” Joining
Passport2 from 3 to 5 p.m. in Gar-
field Park will be growing celeb-
rity Matt “Tee Cream Man™ Allen.

Allen was working as an ice
cream truck driver in Ashland
three years ago and one day de-
cided that he would have more
fun with his life giving ice cream
away than charging for it. Since
his epiphany, Allen has been driv-
ing across the country finding
businesses to sponsor his altruis-
tic whims.

Now returning from the East
Const and Lollapalocza and be-
ing interviewed by Rolling Stone
magnzmn Allen predicts hav-

internet site with video clips of
Allen's pmgresm

lma.l
buwm with w1£

plans, Co-owner Smelds Bialasik
explains Passport2 as, "a travel

guide to our own town., We focus
on what a community is and what
makes it work.”

In its interim, Passport2, with
its website .md widely mailed
moenthly  publication, focused
mainly on businesses and real
estate with a mindset towards
tourism, Nowadays, however,
Passport? is expanding its scope
to become representative of the
Ashland community at large.

“We aim to demonstrate a
creative form of community out-

Y

MATT “ICE CREAM MAN" ALLEN DELIVERS his frozen treats to eager fans at a Garfield Park ice
cream social.

reach,” says Bialasik This Satur-
day marks the third annual free
ice ream social, Last vear, Bialasik
estimates over four hundred at-
tendees with roughly six hundred
ice creams distributed. This year,
Bialasik expects twice as many
to partake in the complimentary
dairy goodness. “We have 1,200
ice cremms and multiple trucks
waiting,” aays Bialasik.
Passpart2, a privately owned
company whose website attracts
65,000 hitz a month, iz only the

Orville Hector | Dally Tidings

beginning. “it's a really neat way
of meeting and connecting with
people,” says Bialasik. “We hope
to keep building the Passport2
program here and then spreading
to other towns,”

Bialasik, who helped solicit ice
cream donations from local com-
munity businesses, says, “This
event is a great way for people to
have fun and basically network
while building relationships,
Come out and experience a bit of
Ashland and seme ice cream.”
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People & Places
This Ice Cream Man's Treats Are Free

Listen Now [gmin 38sec] add to playlist

Day to Day, July 20, 2007 - Matt Allen, also known as the Ice Cream
Man, has spent the last three years touring the country in a 1969 ice
cream truck he calls Bessie.

Allen stops at nearly all the nation's large music festivals, where he has
given away thousands of ice creams to the people backstage. He can do
this thanks to sponsors such as Levi's and the music group the White
Stripes, who pay him to display their logos and play their musie.
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His wavy hair defied gravity
as it flew windswept in the air.
Clad in loose cigarette pants
and a white button-down shirt,
Matt Allen, the self-proclaimed
lce Cream Man, leaned suavely
against his Toyota Yaris, which
was plastered with lce Cream
Man stickers.

“Sorry. we're all out of ice
cream,” he said.

Allen is a man who travels
across the country giving away
free ice cream, a desirable full-
time job to say the least. You
may have been one of the lucky
people to have snagged a treat
in front of the Kimmel Center
two weeks ago.

*Madhouse, the most beauti-
ful madhouse ever,” Allen said,
describing the scene. “The traf-
fic of young college kids cre-
ated a snowball effect.”

With a customized cooler in
his trunk that boasts a tem-
perature of negative 60 degrees
Fahrenheit, Allen guarantees
the “coldest ice cream you
have ever had.” Now that's a
bold statement from a guy who
serves ice cream out of the back
of his car.

What started out as a cool-
er on the back of a bicycle 10
years ago has developed into a
full-fledged project that aims
to give away half a million pop-
sicles within seven years.

“The number is still arbitrary,”
Allen said. “We're just trying to
give away as much as possible.”

In college, Allen wanted to
buy an ice cream truck, but be-

Free ice cream from a free sp1r1t

COURTESY OF REN Seear

CHILLIN' LIKE ICE CREAM FILLIN | ice Cream Man Matt Allen hands out fres traats.

ing financially challenged like
many students, instead started
his business on a bike in 1997,
The name Ice Cream Man start-
ed to stick as he continued with
this hobby.

Soon, the hobby became a job.

“Four years ago, [ got fired
from two jobs and that's when |
decided not to work for anyone
anymore,” Allen said.

After making this vow, the Ice
Cream Man started selling ice
cream in Ashland, Ore., from
an ice cream truck. He found
the man who owned lcecream-
man.com and convinced him to
sell the site to him. Before leav-
ing Ashland, Allen threw a free
ice cream s::-cml that attracted

Since gaining media public
ity, Allen brainstormed and
worked with people to get spon
sors. With an official lce Crean
Man logo, the idea began tc
draw the attention of compa
nies such as Toyota and Urban
Outfitters, who incorporated
the event with their year-long
project for supporting noncom
mercial radio stations.

“Music festivals are our mai
niches currently,” Allen said
“We're usually backstage in the
artist hospitality area handing
out ice cream.”

Allen’s recent stop in New
York City was part of a 15,000
mile tour he started in Long

'IGE CREAM continuss, p. 6
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there and getting people fo see and hear about this, this
attempi to change the world." Matt Allen, also known as
lan, understands how his statement sounds. “Some people
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STREET STYLE: LOLLAPALOOZA

Matt Allen, a.k a. The lce Cream Man, hails
from Lang Beach, Califamia, "Three years

the end of March, and  phrenic nature of the lce Cream Man project
aga, | decided that | wanted o tiavel zround

against_the walls of lies. As much as Matt would like to avoid any
the countryg - port G e claslns thia Low Cten M g ',
La‘jn-‘(‘vfﬁé the antention. “In the business modd we've cre
miles this ated, 1 have 10 become famous” Listening to
(Exiitor's ne Matt rame his credits, it chear he gets plenty of i csu LONG BEACH
sneakers ) attention, “We've been an MTV, we've been on L]

Rofitng Stonek website numerous imes. We've
St RIS o fo o UNION WEEKLY
0 Austin Chromicle, been on the cover of LA fectionery. And while ir's true that Guitar Cen.

o thebrunt of the  Alermative and a fuckload of other magazines  ter and Toyota have both contribated 1o the
anway froe foe cream i and probably hundreds of blogs. Oh yeah, and  loe Cream Man in different ways, Matt stresses — pio o
a full page in the LA Times. | doo't think isan  that he works “with, not for™ these companies.  stock slms MI be u\u 1Ii= gﬂ is md al
exaggeration to say that a million people have  Remember: no free lunches. And 1 think we
heard of us” This level of press, one can imag-  can all agree that in today’s advertising-ruled  a root beer float bar and askm[lmllnn[m e
ine, verges on masochism, workd, Besshe Is lucky shes not drowning in  tum a feasible plan. [t will certaindy live on, but

“It’s much easber to tell yourself that you corporate logos. L

can) do something than to find a 1o do “Iils casier
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Ice Cream Man,

Matt started his first adventure right out of high school, when he decided to
drive around the country riding as many roller coasters as possible. Many
journeys have passed since then, and as Ice Cream Man, Matt is still making
adventure a way of life. By now, Matt has seen over 1,000 live music perfor-
mances, given away over 100,000 free ice creams, and made an innumerable
number of friends along the way...and there’s nowhere to go but up.

Dave Gooch,

Dave has been helping out Ice Cream Man for quite a while, making silly draw-
ings that somehow found their way onto t-shirts and such. Now he helps full
time filtering some of the scatterbrainedness of Ice Cream Man and sorting it
into his own brand of scatterbrainedness. That’s a word, look it up. In addition,
Gooch serves as the managing content editor of IceCreamMan.com.

James Boo,

James joined the Ice Cream Crew in early 2007, weeks after he had returned
from studies in the Russian Federation (ask him to tell you about the wonder
of factory-produced Russian ice cream cones). He now directs Ice Cream
Man’s outreach efforts and manages our intern staff. When he’s not juggling
dry ice, James works as a tutor and writer in Orange County, California.
www.theeatenpath.com

Jeremiah Garcia,

Born and raised in the desert and, as most kids in Tucson, Jeremiah found
salvation in a cold quick fix. Ice cream was the rule of the land and this soon
landed me at my first job in the local ice cream parlor. The pursuit of higher
education lead me to Pepperdine in Malibu, CA. What does one do with such
a thirst for cold treats and live music? You turn to the one man that can get you
that fix. Thus, | turned to The Ice Cream Man.

CraSH,

No matter how many times he mutters to himself about miserable red and
yellow gels in dimly lit hole-in-the-wall clubs, he continually subjects himself
to F2.8 and ISO 3200 to capture fleeting moments of up-and-coming bands.
In addition to shooting a never ending list of performances, Craig now coordi-
nates our imaging projects and works with our concert staff at large, making
sure that Ice Cream Man’s music coverage is the best in the world.



Dr. Knife,

Although not actually a doctor, Dr. Knife is pursuing a PhD in Mathematics at
Oregon State University. Dan drove Matt to Oregon to pick up the truck that
would become Bessie in 2004, and has remained involved with the Ice Cream
Crew as a photographer, writer, web editor and deep thinker. www.drknife.com

Steph Sanchez,

When it comes to classic Motown and rock and roll Steph knows her stuff.
Born in San Antonio (the Heavy Metal Capital of the World if you let her tell it),
Steph moved to Los Angeles from Austin, Texas in 2006. Her love for road trips
and ice cream led her to join the Ice Cream Man Crew in early 2007.

Rachel Ballard,

Rachel has been maintaining relationships with bands and connecting Ice
Cream Man to the entertainment scene wherever we go. An aspiring actress
and rock star aficionado, she’s no stranger to the world of entertainment and is
always down to tell us a thing or two about the joy of song.

Matthias Ingimarsson,

A recent addition to the immigrant flourish of Ventura County, Matthias moved
to California from his home country of Iceland to study at the Brooks Institute
of Photography. Matthias has been shooting concerts and music events ever
since he picked up his first film camera six years ago. www.matthiasarni.com

Kate Schruth,

Kate writes show reviews for the Ice Cream Man in New York City. She loves
music in most all of its glorious forms, but knows its best form is always live.
Among her many accolades, Kate was an “Honorary Participant” for the annual
Todd’s Point Sandcastle Contest ‘97, and was once a highly decorated Brownie.

Starr Sink,

Starr once told me this little story and the unintentional punchline only solidified
her southern roots. Something like...It’s like when your at a family function and
they keep trying to hook you up with your cousin...HA



TO HAVE ICE CREAM MAN WORK AT YOUR CONCERT, FESTIVAL,
OR OTHER LARGE ENTERTAINMENT EVENT:
Operations Director Dave Gooch,

TO START A BUSINESS PARTNERSHIP WITH ICE CREAM MAN:
Operations Director Dave Gooch,

TO ORGANIZE A CHARITY EVENT WITH ICE CREAM MAN:
Outreach Director James Boo,

TO ORGANIZE AN ICE CREAM SOCIAL WITH ICE CREAM MAN:
Outreach Director James Boo,

TO BECOME AN EVENT PHOTOGRAPHER OR REVIEW WRITER FOR ICE CREAM MAN:
Concert Staff Director Craig Hattori,

TO TALK TO ICE CREAM MAN HIMSELF:
Matt Allen,

ICE CREAM MAN MAILING ADDRESS & PHONE:
375 Redondo Ave. #101
Long Beach, CA 90814
(562) 728.3081

ICE CREAM MAN ON THE WEB:
www.lceCreamMan.com
WWW. .com/lceCreamMan
www.Profile.to/lceCreamMan
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“WE LIVE IN THE BEST PLACE IN THE WORLD, AT THE BEST TIME IN HISTORY.
WHAT ARE YOU WAITING FOR?"

—MATT ALLEN, ICE CREAM MAN
(PHOTOGRAPH BY JENNIE WARREN)



